
l 

Ab .. ~1ract: 

'HliSE/\UCII JotJUNHY' /11/ 11111111/rillu l /i', /(, 1vu //rd1 Ju umul j E-ISSN : 
111111111•11111.:1111· • f,'i lll' I &,Lu!i LLUJJ), :.D4U·7143 

', p, ,1t1 1 , to ',,, 11111 1,.i , 1l111 11111 , .. ,,, , Aprll - ZOZJ 
Peer Hovlcwetl Journal 

----- - -------
l'd,1hrntlng Uls~rl111l1111tlo11 In Bcuuty Protluct Advcrth;cmcnts 

Mtllml M. /\hire 
/\ .,~i•Hant Prufcssor ul Englis h 

,\11, , :-i1..·ic1h·c .. ~ Cu1111t1cri.:c Cullegc. Munmad, Nushik Muhanishtrn (/ndi,1) 
Suvitribui Pliulc Punc University. 

Emull- milinduhirc7 @gmui l.co111 Ccll-9975658364 

The' human being is distinct from other li vinx beings in diverse ways. Each living race 

h(IJ n group of distinctive features and characteristics. This distinguishes them from others. 

Down the li11e of l111mc111 evo lwion, human beings though have some common feawres to entitle 

th,➔m as huma11s; each individual has unique feature thereby distinguishes it from others. The 

faNors. amo11,: 111,my, are related to social. economic. political, regional. caste, creed. colour 

(complexion), shape, education, clothing pallem, language, rituals, traditions, culture, ere. 

srriJ.:ingly draw a demarcation line among people and make each human being unique in one 

11'0)' or the other. The differences may generate positive or negative perception in the minds of 

rhe people. The collective perception necessarily reflects the contemporary mindset of society. 

Among these differences, the difference in the name of colour or complexion and discrimination 

~enerated through it is explicit. The social stakeholclers sense and make this discrimination 

concrete by mocking at the people who are at the reet'ii·ing end. The sharp contrast at the le vel 

of shades of complexion (Black and White) unleashes myriad possibilities both negative and 

positive. However, negative predominates with a,nple scope created by society for 

discrimination. The field of (beauty products) advertisement potentially seems to be 

discrimirwrive in their presentation. The present article explores the thought of complexion 

based discrimination endorsed by the advertise111e111s of beauty products and the scope of 

damage rltey unleoslt. 
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Introduction: 
Complexion based discrimination has aggressivdy been disc ussed, debated and argued in 

JntJia and abroatl for centuries. The origin of this argument times back in the history of 
c: ivili1..a1io11 . Never1heless, the debare is more social, political and economical and less pcrsc!1al. 
For over a pcrioJ of centuries. the canon of standardi za tion has been influenced by the people in 

pvwer. Ii is che elemenr of power (social. policical. economical, cultural. ethical. etc.) that makes 
1he tium:.in being powerful and 1101 vice versa. Such people advertise their life as a canon of 

~1:.i11cL!nJ1za1ion . Thi s fundamentally includes tht>ir language (variety), fashion, clothes. 
bdUivioural pauems, cu ring a11J sleeping hahit s (manners) traditions, rituals, relationship 
p:i111;m~. c-te . The general mass is 1rnined 10 believe 1ha1 people in power are standard and 

cVcl) 1lung l!wy ure associu1ed with is standard. Therefore, the ge nernl mass tries to the ix~s l of 
lh1'., r 11 bd 11 y Ill mulch 1hemscl ves wirh the cunon., of 1he s1andardiza1ion. THE STANDARD is 
~1t:11cg1 r.1l ly r){)pulanlcd IO 111 a1r11 u1n thr so-called thgn11y of 1hr ~tukeholdcrs. In this pm-:es.s, the 
pnn1. n11 11 -p11n1 aud ckc1r,1111 r u1ediu c11d1ir~l: 1he rn nuu pf st,111durdi zntio11 . Pc:opk w:1nt 11 0 
ncgotrn 11on between wlrnt 1hq· do 11111 hu vc 1111d wh.il they may achieve in re spec I 10 fit 111 the 
cunun of ~1c1nd,m l11.111 ion . ,\ few ~u~·cccd. M11J11nty llf th t: 111 111c11 ,11 rn hly foil a11d gc:1 frustrated . 
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